A Call for Kindness

A guide to how we can partner together
to dial up kindness around the country
and in our neighborhoods.
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About the campaign

The past few years have changed how we live,
work, learn and connect. Kindness is heeded
now more than ever. That’s why we've issued
“A Call for Kindness” - and we want you to join
us.

Launched in fall 2020, the campaign sought to
encourage everyone to be kinder and to treat
each other with care and respect amidst
extremely challenging times.

Now, we're calling on brands, consumers and
employees to join the movement and spread

kindness in our neighborhoods.

Are you in?
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Campaign goal: Activate kindness across the U.S.,
one kind act at a time.

Research shows that kindness is contagious. And we believe that every kind
act makes a difference. We want to create a groundswell of goodness by
encouraging consumers, partners, employees, and even communities to
commit to at least one act of kindness, and share their stories.
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How will we achieve our goal?

Collective kindness starts with individual kind acts. Consumers will be driven to
a single campaign page, where they can explore evidence-based kind acts to
try, share the stories of kindness around them, and be inspired by the kindness
shared by others.
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How we’re activating A Call for Kindness.

We want to do more than say kindness is important. We want to show proof
that every kind act matters and showcase the tangible impact our kind
acts can have.

Our multifaceted approach leverages research, inspires through art, and
educates people through kindness experts. At every step we provide
opportunities for people to quickly, easily and inexpensively choose
kindness, no matter where they live.
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Our
commitmen
iIncludes:

J Verizon confidential and proprietary. Unauthorized disclosure, reproduction or other use prohibited.



United States of Kindness Academic Study

Verizon teamed up with Nextdoor and
commissioned a new United States of Kindness
academic study with Kindness.org to expand on
research completed last year to see how kindness in
America has changed and investigate the ways in
which kindness impacts neighborhoods.

Kindness.org is a research-led nonprofit that
educates and inspires people to choose kindness.
Through their work they help to build kinder

classrooms, communities and companies.

You can learn more here.
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https://www.verizon.com/about/news/verizon-nextdoor-reveal-kindness-america

The A Call for Kindness microsite

The campaign microsite showcases our partners,
stories of kindness taking place around the country,
and provides simple act of kindness suggestions.

Visitors also have the opportunity to watch the
counter go up as they take the pledge to perform an
act of kindness.
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Commiission of kindness murals in major cities
around the country.

Verizon has partnered with local artists across the
country to spread kindness.

Check out the talented artists and latest murals in
Birmingham, Boston, Charlotte, Cincinnati,
Clemson, Cleveland, Columbus, Covington, KY,
Detroit, Greenville, Kansas City, Pittsburgh,
Portland, St Louis, Tampa, Las Vegas

Each mural is coupled with a QR code with a video
message.
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https://www.instagram.com/p/CfRRE2sg3eY/
https://www.instagram.com/p/Chdig3YMGXq/?hl=en
https://www.instagram.com/p/Cfm2UC2pyxz/
https://www.instagram.com/p/Ceb30MNOP_8/
https://www.instagram.com/p/Cb7dg-quPrv/?hl=en
https://www.instagram.com/p/CgCE3eoAcZB/?hl=en
https://www.instagram.com/p/Chce5YOq6e6/?hl=en
https://www.instagram.com/p/CgPrsYguqQo/
https://www.instagram.com/p/ChalD0mv4u2/?hl=en
https://www.instagram.com/p/ChVYIBJrJQq/?hl=en
https://www.instagram.com/p/Cfwrb8kukcB/
https://www.instagram.com/p/CeBi7QeAbJ5/
https://www.instagram.com/p/Cfj4IwvjRrn/?hl=en
https://www.instagram.com/p/CgzN6TZlb0t/?hl=en
https://www.instagram.com/p/CfmLXZglh4l/
https://www.instagram.com/p/CiRF_K3J-ka/

Deploying and refreshing Kind Cards for social sharing.

The more kindness trading cards like these in the
world, the more reasons for all of us to smile.

Throughout the year, new Kind Cards are posted to
the microsite to share with friends, family and
colleagues.

Download and share these Kind Cards in instant

messages or social media.

The top 10 states

with the kindest
neighbors are:

#ACallForKindness
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Provide opportunities for partners to participate in
conversations with leaders in the kindness space on
the impact kindness can have on business.

“The Antidote” producer Kahane Cooperman discusses the Random Acts of Kindness Foundation VP Brooke Jones shares
inspiration behind her documentary on kindness. ways to choose kindness on Random Acts of Kindness Day.
December 2020 February 2021
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https://www.youtube.com/watch?v=t5DoQlZuD1g
https://www.youtube.com/watch?v=7kClmKs9O54&t=725s

Logo listed on campaign microsite

Name included as our partner in press release

Access to research-backed tools to amplify kindness with your consumers and employees
Access to a digital toolkit to make it easy to share your participating across social or via email
Access to our team to answer questions or to suggest additional campaign elements

NSNS

Verizon is absorbing campaign costs, however we are inviting participating companies to consider a
donation to support kindness.org’s efforts to bring more kindness to schools this fall through their

program, Learn Kind.
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Areyouin?

We are grateful to all of the partners who have pledged to participate and
hope to have you join us.

Download our folder of assets to help you get started.
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https://www.dropbox.com/sh/5ywayxjxkjq78xh/AAAaxQ1BfSsjxis5WtEbpenfa?dl=0

Next steps.

e Let us know you’re in. Send an email to andrew.testa@verizon.com.

e Send us your preferred logo for the campaign site and confirm the exact company name youd
want included in a press release.

e Let us know the point of contact and email address we should be sending all campaign
communication to.
Get ready to help us build a groundswell of kindness.
Let us know if you'd like to support kindness.org mission in bringing kindness to classrooms
around the country this fall (you can learn more about the program here.)

e We'll send you the digital toolkit to begin amplifying kindness on your own channels.
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https://kindness.org/programs/learn-kind




