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Objectives

This study examines how Americans across consumer, small business, and public sector segments are adopting and 
integrating AI and emerging technologies into their daily lives, workplaces, and communities, and how they are defining the 
boundaries for responsible technology development.

Methodology

This survey was conducted by Morning Consult on behalf of Verizon between January 5 - February 6, 2026 among national 
samples of 3,007 US adults, 1,000 small to midsize business decision makers, and 511 public sector employees. 
Oversamples were also collected of 507-1,001 adults, 100-300 SMBs, and 200-245 public sector employees each in NY, 
CA, TX, FL, IL, and NV. The interviews were conducted online. Results from national data have margins of error of +/- 2-4 
percentage points, and results from oversamples have margins of error of +/- 3-10 percentage points. 

A supplemental survey was conducted by Morning Consult on behalf of Verizon between April 1 - 2, 2026 among 2,502 US 
adults, including 889 employed adults and 358 managers or HR decision-makers. Results from the full survey have a 
margin of error of +/-2 percentage points, results for employed adults have a margin of error of +/-3 percentage points, 
and results for managers or HR decision makers have a margin of error of +/- 5 percentage points. 

Objectives & Methodology
Community Pulse Survey
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Community Pulse Survey

Key Findings

1
Americans Embrace Technology While Demanding Human Connection
• Consumers, small businesses, and public servants demonstrate universal digital fluency and widespread AI adoption, viewing technology as a positive force in their 

communities.

• Despite this enthusiasm, Americans establish clear boundaries: prioritizing authentic relationships, maintaining human judgment in critical decisions, and refusing to 
sacrifice personal connection for automation.

2
The Workforce Skills Gap Requires Immediate Investment
• Consumers and business leaders recognize a significant preparedness gap, with concerns that today's youth lack essential workforce skills and over-rely on 

technology. 

• Communities are actively problem-solving: parents are leading technology education, small businesses are leveraging digital tools for employee development, and public 
servants are pursuing digital literacy training.

3
Employees Want To Build Their AI Skills, And They Are Looking To Their Employers To Help Them Do It

• 90% of employers say it is important that their employees have strong AI skills, but only 30% of employees currently feel fully prepared to use AI at work

• 72% of employees trust their employer to help them build their AI skills

• 91% of employers see at least a moderate AI skills gap at their organizations, yet 60% of employees view building their AI skills as a priority

4
Communities Are Building Disaster Resilience Through Technology
• Public servants and consumers support modern emergency response technologies, recognizing that escalating threats require advanced tools like AI prediction 

systems and smart wearables for first responders. 

• While communities feel generally prepared, they acknowledge their technology infrastructure needs significant upgrades, viewing technological resilience as essential 
foundational infrastructure.

5
Cyber Safety Remains Critical, Yet Communities Face Preparedness Gaps
• The majority of Americans have experienced cyber threats, with widespread concern about protecting families from online dangers, deepfakes, and scams targeting 

vulnerable populations.
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Technology 
and Community
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95%

95%

94%

91%

89%

89%

Technology is a tool that helps my
organization serve the community

better

I believe technology can play a
posit ive role in my local community

It  is important to me that
technology is accessible to
everyone in my community

Technology offers new ways for
me engage with my team /

employees / students

I trust that technology is working
for my community, not against it

I trust that technology is working
for me, not against me

85%

83%

81%

78%

75%

I believe technology can play a
posit ive role in my everyday life

I believe technology can play a
posit ive role in my local

community

It  is important to me that
technology is accessible to
everyone in my community

I trust that technology is working
for me, not against me

I trust that technology is working
for my community, not against it

To what extent do you agree or disagree with the following statements? (% “Strongly agree” + “Somewhat agree”)
Base: Consumer, SMB, PS

Technology & Human Connection

Majorities of consumers, SMBs, and those in the public sector believe technology 
can play a positive role in their communities and trust that it’s working for them.

91%

90%

88%

86%

85%

83%

I believe technology can play a
posit ive role in my local community

Technology is a tool that helps my
business grow

Technology offers new ways for me
engage with my team / employees

It is important to me that technology
is accessible to everyone in my

community

I trust that technology is working for
me, not against me

I trust that technology is working for
my community, not against it

SMB Public SectorConsumer
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32%

47%

44%

43%

42%

44%

4% 13%

7%

9%

8%

4%

3%

Consumer

SMB

Public Sector

Comfort with Adopting New Technology

Very comfortable Somewhat comfortable Don't know / Unsure Somewhat uncomfortable Very uncomfortable

Overall, how comfortable are you with adopting new technology?
Base: Consumer, SMB, PS

Technology & Human Connection

Most Americans are comfortable adopting new technologies, with SMBs & public 
servants expressing higher levels of comfort than consumers.  

75%

89%

88%

Total 
Comfortable:
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32%

29%

30%

31%

37%

43%

44%

43%

42%

43%

4%

3%

5%

5%

4%

13%

13%

14%

14%

11%

8%

11%

8%

8%

6%

Consumer Total

Northeast

Midwest

South

West

Comfort with Adopting New Technology

Very comfortable Somewhat comfortable Don't know / Unsure Somewhat uncomfortable Very uncomfortable

Overall, how comfortable are you with adopting new technology?
Base: Consumer, SMB, PS

Technology & Human Connection

Consumers in the West feel more comfortable adopting new technology 
compared to other regions. 

75%

73%

73%

73%

80%

Total 
Comfortable:

Verizon’s Community Pulse Survey: Tech, AI and Us 7



Now, thinking about AI specifically, how much of an impact do you think adoption & use of AI will have on your local community?
Base: Consumer

Technology & Human Connection

Just over half of consumers believe AI will have a positive impact on their 
communities, with those in urban areas most optimistic.

51%

57%

51%

42%

Total Positive 
Impact: 

20%

25%

19%

14%

31%

32%

32%

28%

21%

20%

20%

26%

10%

8%

11%

11%

6%

5%

6%

7%

12%

10%

12%

14%

Consumer Total

Live in urban areas

Live in suburban areas

Live in rural areas

Impact of AI on Community

Very positive impact Somewhat positive impact Neutral / No impact

Somewhat negative impact Very negative impact Don't know / Unsure
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Now, thinking about AI specifically, how much of an impact do you think adoption & use of AI will have on your local community?
Base: Consumer

Technology & Human Connection

Consumers in the West are more optimistic than other regions about AI’s impact 
on their communities. 

51%

49%

49%

50%

57%

Total Positive 
Impact: 

20%

19%

14%

21%

24%

31%

30%

35%

29%

33%

21%

21%

23%

23%

17%

10%

12%

7%

10%

9%

6%

5%

5%

7%

11%

12%

12%

15%

12%

6%

Consumer Total

Northeast

Midwest

South

West

Impact of AI on Community

Very positive impact Somewhat positive impact Neutral / No impact

Somewhat negative impact Very negative impact Don't know / Unsure
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19%

30%

26%

20%

30%

35%

16%

19%

18%

13%

10%

12%

32%

12%

9%

Consumer

SMB

Public Sector

Personal Use of AI Tools

Daily Frequently (a few times a week) Occasionally (a few times a month) Rarely (once a month or less often) Never

How often do you use the following technologies? - AI chatbot / assistant (e.g. Claude, ChatGPT, Google Gemini, Microsoft CoPilot)
Base: Consumer, SMB, PS

Technology & Human Connection

Most Americans have used AI tools, with SMBs & public servants showing higher 
levels of engagement. 

68%

88%

91%

Total Use:
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41%

35%
31% 30% 29% 28% 28%

24% 24%

18% 18%

29% 29% 30%
34% 33% 34%

31%
34% 34%

31%
29%

22%

27% 28% 27% 29% 29% 30% 31% 32%
37%

41%

8% 9%
12% 10% 9% 10%

12% 12% 11%
15%

13%

Marketing /
social media

Customer
service

Cybersecurity Operations Employee
training and

development

Finance /
accounting /

taxes

Product
development

Supply chain /
manufacturing

operations

Talent
acquisition and

retention

Legal Physical security

Business Use of AI Tools

Currently Do not currently use AI, but planning to use Do not currently use AI, and not planning to use Don't know / Unsure

In which of the following areas does your business currently use or plan to use AI?
Base: SMB

Technology & Human Connection

SMBs are most likely to report using or planning to use AI in marketing (70%), 
customer service (64%),  and operations (64%). 
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14% 20% 15% 16% 34%I'm more honest with AI than I would be with most people

Consumer

Strongly agree Somewhat agree Don't know / Unsure Somewhat disagree Strongly disagree

To what extent do you agree or disagree with the following statements?
Base: Consumer, SMB, PS

Technology & Human Connection

SMBs and public servants believe AI should not fully replace human judgement & 
connection; consumers trust in AI is still building. 

84%

70%

67%

54%

Total 
Agree:

52%

32%

32%

26%

32%

39%

35%

28%

4%

10%

6%

8%

7%

10%

17%

23%

6%

10%

11%

15%

AI should be a supplement to human employees, not a replacement in the
workforce

I anticipate that my business' use of AI will increase over the next few
years

Using AI would take away the personal connection with our customers

Using AI would take away from the authenticity of my business

SMB

34% 46% 3% 14% 3%AI can make mistakes - we should not fully rely on it for emergency or
disaster response

Public Sector
80%

34%
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Workforce 
of the Future
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How much of an impact do you think adoption & use of AI will have on job security in your local community?
Base: Consumer

Workforce of the Future

Just over a quarter (27%) of Americans think AI will have a negative impact on 
job security, with those in suburban and rural areas slightly more pessimistic. 

27%

25%

29%

29%

Total 
Negative 
Impact: 

15%

19%

13%

11%

22%

23%

22%

20%

24%

23%

24%

25%

18%

16%

20%

18%

9%

9%

9%

11%

12%

10%

12%

14%

Consumer Total

Live in urban areas

Live in suburban areas

Live in rural areas

Impact of AI on Job Security

Very positive impact Somewhat positive impact Neutral / No impact

Somewhat negative impact Very negative impact Don't know / Unsure
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How much of an impact do you think adoption & use of AI will have on job security in your local community?
Base: Consumer

Workforce of the Future

Americans in the West are more likely to believe AI will have no impact on job 
security, while those in the Midwest are more unsure of its impact. 

27%

25%

29%

28%

26%

Total 
Negative 
Impact: 

15%

14%

10%

16%

16%

22%

24%

22%

22%

21%

24%

25%

21%

22%

30%

18%

18%

21%

18%

16%

9%

7%

8%

10%

10%

12%

12%

17%

12%

8%

Consumer Total

Northeast

Midwest

South

West

Impact of AI on Job Security

Very positive impact Somewhat positive impact Neutral / No impact

Somewhat negative impact Very negative impact Don't know / Unsure
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How prepared do you feel today's youth are for entering the workforce?
Base: Consumer, SMB

Workforce of the Future

Around half of consumers & SMBs view today’s youth as unprepared for entering 
the workforce. 

12%

13%

29%

38%

8%

3%

34%

33%

18%

13%

Consumer

SMB

Youth Preparedness for Workforce

Very prepared Somewhat prepared Don't know / Unsure Not very prepared Not at all prepared
Total Not 
Prepared:

52%

46%

Verizon’s Community Pulse Survey: Tech, AI and Us 16



To what extent do you agree or disagree with the following statements?
Base: Consumer, *Parents

Workforce of the Future

Parents are concerned about their children’s over-reliance on AI and workforce 
preparedness, but also see benefits of technology to the learning experience. 

28%

25%

27%

22%

18%

37%

37%

44%

41%

34%

9%

9%

15%

15%

19%

19%

20%

10%

15%

17%

8%

9%

5%

7%

12%

I am concerned that my child(ren) may be
less prepared to enter the workforce due to

over-reliance on AI*

I worry my child(ren) is missing out on social
interactions at school because of

technology*

Technology has expanded access to new
learning opportunities for children

Technology enables a more engaging
learning environment for children

AI enables a more personalized learning
experience in classrooms

Strongly agree Somewhat agree Don't know / Unsure Somewhat disagree Strongly disagree Total 
Agree:

65%

62%

71%

63%

52%
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Has the use of AI tools had an impact on any of the following in your daily life? Select all that apply.
Base: Consumer

Workforce of the Future

Over 2 in 5 consumers report that AI tools have changed the way they learn new things. 

44%

31%

22%

21%

20%

17%

22%

How I learn new things

My productivity

How much time I spend on my phone

How I make decisions (big and small)

How much free time I have

How I communicate with friends / family

None of the above

Impact of AI on Daily Life
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71%

63%

55%

Technology is no longer a 'nice to
have' for public sector organizations

My organization needs more digital
literacy training

My organization's technology is in
need of an upgrade

To what extent do you agree or disagree with the following statements? (% “Strongly agree” + “Somewhat agree”)
Base: Consumer, SMB, PS

Workforce of the Future

SMBs & public servants acknowledge that their organizations must upgrade tech  and 
improve digital literacy in order to meet the moment.

66%

64%

63%

My business needs more digital
literacy training

Technology is no longer a 'nice to
have' for small businesses

My business' technology is in need of
an upgrade

SMB Public Sector
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AI Skills Training
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How large of a gap, if any, do you believe exists between the AI skills 
your workforce currently has and the AI skills your business needs?
Base: Employers

AI Skills Training

Employees & employers know the AI skills gap is real – creating feelings of 
unpreparedness – but workers are making upskilling a priority.

9%

22%

40%

24%

5%

No gap — our 
workforce is 

fully equipped

Small gap —
minor upskilling 

needed

Moderate gap 
— meaningful 

upskilling 
needed

Large gap —
significant 
investment 

required

Critical gap —
we are seriously 

behind

AI Skills Gap at Organization

Total Gap: 91%

21% 21% 28% 20% 10%Preparedness to Use AI at
Work

Not at all prepared Slightly prepared Moderately prepared Very prepared Completely prepared

17% 23% 30% 20% 10%Priority of Building AI Skills

Not a priority at all Low priority Moderate priority High priority Top priority

How prepared do you feel to use AI tools effectively in your current job or line of work?
How much of a priority is it for you personally to build your AI skills in the next 12 months?
Base: Employees

Completely / 
Very 

Prepared:

30%

Total Priority:

60%
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Who do you think bears the primary responsibility for closing the AI 
skills gap in your organization? (Select one)
Base: Employers

AI Skills Training

Employees & employers are aligned on who bears responsibility for AI training –
but a delivery gap threatens to erode that trust before it can be earned.

68% 32%Employers Should Provide AI
Training

Yes, should No, should not

Do you think the following should or should not help you improve your AI skills? (Select one per row)
How much do you trust each of the following to help you improve your AI skills? (Select one per row)
Do you feel your employer is providing you with enough support to develop the AI skills you need for your job?
Base: Employees

37%

14%

12%

10%

9%

8%

5%

5%

1%

The employer / organization

Shared equally across
multiple parties

AI companies and tool
providers

Individual employees
themselves

Educational institutions

Government or public
programs

Community partners /
nonprofits

None of the above

Other

AI Training Responsibility

13% 14% 36% 22% 14%Trust in Employers to Provide
AI Training

No trust at all Not much trust Some trust A lot of trust Complete trust

18% 39% 29% 14%Enough Support from
Employer

Yes, definitely Yes, somewhat No, not really No, not at all

43%

Total No:

72%

Total Trust:
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How concerned, if at all, are you that not developing AI skills could affect your future career or work opportunities?
How concerned are you that a skills gap in AI could put your organization at a competitive disadvantage?
Base: Employers / Employees

AI Skills Training

Closing the AI skills gap is both a competitive imperative and a talent advantage 
that employers must act on – those who invest in training will win on both fronts. 

26%

18%

21%

18%

27%

32%

17%

21%

10%

10%

Not Developing AI Skills Could Affect
Future Career

AI Skills Gap Could Put Your Organization
at a Competitive Disadvantage

Not at all concerned Slightly concerned Moderately concerned Very concerned Extremely concerned

74%

82%

Total 
Concern:
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Disaster Readiness
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27%

21%

20%

20%

49%

48%

48%

46%

13%

18%

18%

18%

5%

6%

6%

7%

7%

7%

8%

9%

Emergency response (e.g., medical, fire, car
accident, hazmat incidents)

 Traffic safety

Crime prevention / apprehension

 Disaster response (e.g.,  major storms, floods,
wildfires, earthquakes)

Very prepared Somewhat prepared Not very prepared Not at all prepared Don't know / Unsure

44%

32%

30%

27%

43%

53%

48%

46%

11%

13%

19%

21% 4%

How prepared do you feel your community is in each of the following areas?
Base: Consumer, PS

Disaster Readiness

Majorities of Americans feel their communities are prepared for emergencies or 
natural disasters, with public servants showing even more confidence. 

Total 
Prepared:

76%

69%

68%

66%

Total 
Prepared:

87%

85%

78%

73%

Consumer Public Sector
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37%

36%

30%

29%

29%

23%

36%

36%

34%

31%

37%

34%

15%

15%

14%

14%

16%

18%

7%

8%

12%

15%

12%

15%

4%

4%

9%

10%

7%

10%

Smart wearables for first responders

Emergency call triage & transcription

Drones as first responders for emergency
response

Drones as first responders for disaster response

AI-powered predictive analytics & mapping of
disaster impact zones

Chatbots for public information on natural
disasters

Strongly support Somewhat support Don't know / Unsure Somewhat oppose Strongly oppose

43%

42%

30%

33%

43%

30%

44%

43%

52%

50%

41%

46%

5%

5%

5%

6%

9%

10%

10%

9%

8%

14%

Do you support or oppose the use of public safety technology for each of the following?
Base: Consumer, PS

Disaster Readiness

Consumers and public servants show broad support for emergency and disaster-
related public safety technologies. 

Total 
Support:

Total 
Support:Consumer Public Sector

74%

72%

64%

60%

65%

57%

86%

84%

83%

83%

84%

76%
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26%

23%

39%

38%

19%

18%

11%

13%

6%

7%

AI can help first responders save lives in an
emergency situation

AI can be used to better predict, warn, and
prevent impact of a natural disaster in my

community

Strongly agree Somewhat agree Don't know / Unsure Somewhat disagree Strongly disagree

32%

43%

52%

41%

9%

7%

To what extent do you agree or disagree with the following statements? 
Base: Consumer, PS

Disaster Readiness

Consumers and public servants believe AI can be used to help save lives in 
emergencies or natural disasters. 

Total 
Agree:

Consumer Public Sector

64%

62%

Total 
Agree:

84%

84%
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Cyber Safety
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When it comes to your personal data security, how concerned are you about each of the following?
Base: Consumer

Cyber Safety

Most consumers express concerns around sharing personal information on 
social media and with AI.

46%

43%

34%

34%

10%

11%

4%

5%

6%

7%

Sharing personal information on social media

Sharing personal information with AI

Data Security Concerns

Very concerned Somewhat concerned Not too concerned Not at all concerned Not applicable / Do not use

80%

77%

Total 
Concern:
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Have you / has your organization experienced any of the following in the past 12 months? Select all that apply.
Base: Consumer, SMB, PS

Over 3 in 5 Americans (63%) report having experienced some type of cyber threat in 
the past year, compared to roughly half of SMBs (46%) and public servants (51%). 

30%

24%

19%

12%

11%

11%

37%

22%

12%

11%

13%

11%

8%

54%

29%

13%

5%

12%

5%

2%

49%

Phishing

Data breach

Had unauthorized online credit card purchases made

Malware

Online harassment / doxxing

Had your bank account taken over

None of the above

Past Year Cybersecurity Issues Experienced 

Consumer SMB Public Sector
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To what extent do you agree or disagree with the following statements? (% “Strongly agree” + “Somewhat agree”)
Base: Consumer

Cyber Safety

Americans want to protect their families from online dangers and worry about 
children or older family members being scammed. 

Consumer Total GenZers Millennials GenXers Baby Boomers

It is important to me to protect myself and my family from online dangers 87% 74% 86% 89% 96%

I should be more cautious about what information I post on social media 75% 72% 76% 75% 78%

I should be more cautious about what information I share with AI 77% 68% 77% 76% 82%

I have regretted posting something personal on social media 50% 60% 58% 50% 34%

I do not post pictures of my family on social media due to deepfake 
concerns

61% 58% 58% 55% 73%

I worry about older family members being manipulated by online scams 76% 70% 76% 78% 77%

I worry about my children being manipulated by online scams 80% 80% 79% 83% 86%
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State Level
Highlights 
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Community Pulse Survey

Key Stats: New York

New Yorkers are on par with the rest of the country when it comes adopting and embracing new 
technology
• 84% of New Yorkers believe technology plays a positive role in their everyday lives, and 79% trust that technology works for them, not 

against them (vs. 85% and 78% nationally)

• 52% of consumers in New York see AI as having a positive impact on their communities (vs. 51% nationally) and 70% engage with AI tools 
(vs. 68% nationally)

New York public servants are even more enthusiastic about AI’s role in public safety tech, but still 
view human oversight as essential
• 86% support smart wearables for first responders (vs. 86% nationally)

• 90% of New York public servants say AI can help first responders save lives in an emergency situation (vs. 84% nationally) but 76% say it 
shouldn’t fully replace human judgement (vs. 80% nationally)
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Community Pulse Survey

Key Stats: California

Californians are adopting AI at higher rates than US consumers overall and see greater positive 
impacts
• 76% of Californians engage with AI tools (vs. 68% nationally)

• 50% report that using AI has changed the way they learn new things (vs. 44% nationally) and 39% say they are more honest with AI than 
they would be with humans (vs. 34% nationally)

• 59% of consumers in California see AI as having a positive impact on their communities (vs. 51% nationally)

SMBs in California see similar role for AI and skills gaps in the workforce as SMBs nationally
• 65% of SMBs in California are currently or planning to use AI for operations at their business (vs. 63% nationally) and 74% anticipate that 

their business’ use of AI will increase over the next few years (vs. 70% nationally)

California public servants see AI as a crucial tool for disaster preparedness and response 
• 75% of public sector workers in California say their communities are prepared for disaster response (vs. 73% nationally) 

• 89% of California public servants support drones as first responders for disaster response (vs. 83% nationally), 89% support AI-powered 
mapping of impact zones (vs. 84% nationally), and 81% support chatbots for public information on natural disasters (vs. 76% nationally)

• 50% strongly agree that AI can be used to better predict, warn, and prevent impact of natural disasters (vs. 43% nationally)
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Community Pulse Survey

Key Stats: Texas

Texans are more confident in the workforce of the future than Americans overall 
• 76% of consumers in Texas engage with AI tools (vs. 68% nationally) and 50% report using AI has changed how they learn new things (vs. 

44% nationally)

• 43% see AI as having a positive impact on job security in their community (vs. 36% nationally)

• 46% say today’s youth are prepared for the workforce (vs. 41% nationally), and while still a majority, 60% worry that their children’s over-
reliance on AI will them unprepared for entering the workforce (vs. 65% nationally)
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Community Pulse Survey

Key Stats: Florida

Floridians are on par with the rest of the country in embracing new tech, and see greater community 
impact of AI
• 83% of consumers in Florida believe technology plays a positive role in their everyday lives, and 76% trust that technology works for them, 

not against them (vs. 85% and 78% nationally)

• 72% engage with AI tools (vs. 68% nationally)

• 58% of Floridians see AI as having a positive impact on their communities (vs. 51% nationally)

SMBs in Florida rely on technology for resiliency, but need upgrades to stay prepared
• 74% of Florida SMBs feel prepared to handle a natural disaster (vs. 67% nationally)

• 64% of SMBs in Florida say using technology has helped their business recover from natural disasters (vs. 55% nationally)

• Still, 64% report that their technology is in need of an upgrade (vs. 63% nationally)
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Community Pulse Survey

Key Stats: Illinois

Illinoisans mirrors national trends in optimism & trust around technology
• 88% of Illinoisans believe technology plays a positive role in their everyday lives, and 79% trust that technology works for them, not against 

them (vs. 85% and 78% nationally)

• 53% of consumers in New York see AI as having a positive impact on their communities (vs. 51% nationally) and 72% engage with AI tools 
(vs. 68% nationally)

SMBs in Illinois are ahead of the curve on AI adoption 
• 40% of SMBs in Illinois are currently using  AI for operations at their business (vs. 30% nationally)

• 72% anticipate that their business’ use of AI will increase over the next few years (vs. 70% nationally)

Illinois public servants embrace new public safety tech while maintaining human oversight 
• 87% support smart wearables for first responders (vs. 86% nationally), 88% support AI-powered video surveillance for traffic safety (vs. 

80% nationally)

• 87% of New York public servants say AI can help first responders save lives in an emergency situation (vs. 84% nationally) but 78% say it 
shouldn’t fully replace human judgement (vs. 80% nationally)
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Community Pulse Survey

Key Stats: Nevada

Nevadans outpace the national average in both AI adoption and recognition of its positive impacts
• 77% of Nevadans engage with AI tools (vs. 68% nationally)

• 49% report that using AI has changed the way they learn new things (vs. 44% nationally)

• 55% of consumers in Nevada see AI as having a positive impact on their communities (vs. 51% nationally)

SMBs in Nevada feel the workforce skills gap more acutely and are using technology to help close it
• 37% believe AI will have a negative impact on job security in their communities (vs. 27% nationally)

• 88% of SMBs in Nevada report using technology to engage and develop employees (vs. 88% nationally)
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