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you how to move forwanl.”
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~ELIZABETH GILBERT,
author of Big Vagee

National bestselling author

JULIA CAMERON

FOREWORD BY NATALIE GOLDBERG

“You will circle through some of the
same issues over and over, each
time at a different level. There is no
such thing as being done with an
artistic life. Frustrations and
rewards exist at all levels on the
path. Our aim here is to find the
trail, establish our footing, and
begin the climb.”
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WHAT WE WANNA DO

WE WANTTO BUNLD AMHOUSE AND THEN MAKF A MUSIKCVIDEO
INSIODE OF ITAND THENSET IT ON FIRE
ITS GONNA BE AMAZING!

BACKERS

HOW WE'RE GONNA KEEP BACKERS UPDATED:

We just got 3 new digh-cam that does pretty good video and we
are going 1o bring you along with us while we rehearse the song
QonNnNa bring you on the trip 1o buy the lumber and gear and
KeeD you updated with us buliding the whole house, which should
1ake us 2 week, Then, once our drictor friend gets In from NYC, we
are going 1o shoot the whole viceo in 1 day and bum the house

down babw™ youll get lots of pics and vids off that too. S0 back

us and get

BACK THIS PROJECT WITH $3 GET
Ongoing Project Updates &

Download of the musik video

BACK THIS PROJECT WITH S10 GET:
Ongoing Project Updates &

DVD of the music video
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drawing for dollars
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FUNDING SUCCESSFUL
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ABOUT THIS PROJECT

| like drawing pictures. and then i color them too. so i thought | would suggest PROJECT BY
something for me to draw and then if someone wants me to draw it then they
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KICKSTARTER BLOG

EST. 2009

Kickstarter Is Not a Store

Perry Chen, Yancey Strickler, and Charles Adler « September 20, 2012 - @ 588 comments

It's hard to know how many people feel like they're shopping at a store when they're backing
projects on Kickstarter, but we want to make sure that it's no one. Today we're introducing a
number of changes to reinforce that Kickstarter isn't a store — it's a new way for creators and

audiences to work together to make things. We'd like to walk you through these changes now.

Creators must talk about “Risks and Challenges”

Today we added a new section to the project page called "Risks and Challenges.” All project
creators are now required to answer the following question when creating their project:

“What are the risks and challenges this project faces, and what qualifies you to
overcome them?"

We added the "Risks and Challenges® section to reinforce that creators' projects are in

development. Before backing a project, people can judge both the creator's ability to complete
their project as promised and wheather they feel the creator is being open and honest about the

risks and challenges they face.

The new section will appear below the project description of projects that launch starting
today.

New Hardware and Product Design Project Guidelines

The development of new products can be especially complex for creators and seductive to
backers. Today we're adding additional auidelines for Hardware and Product Desian prolects.
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Kickstarter Focuses Its Mission on Altruism QOver Profit

By MIKE ISAAC and DAVID GELLES 5EPT. 20, 2015

@

Tweet

Many technology start-ups aim to become
“unicorns,” the companies that get valued at $1
billion or more on their way to probable vast
riches. Yancey Strickler and Perry Chen have no
interest in that.

As co-founders of Kickstarter, the popular online
crowdfunding website that lets people raise
money to help fund all manner of projects,
including cooking gadgets and movies, Mr.
Strickler and Mr. Chen could have tried to take
their company public or sell it, earning millions
of dollars for themselves and other shareholders.

Instead, they announced on Sunday that
Kickstarter was reincorporating as a “public
benefit corporation,” a legal change they said
would ensure that money — or the promise of it
— would not corrupt their company’s mission of
enabling creative projects to be funded.

“We don’t ever want to sell or go public,” said

Mr. Strickler, Kickstarter’s chief executive. “That would push the company
to make choices that we don’t think are in the best interest of the

company.”

Perry Chen, left, and Yancey Strickler, co-founders of the online crowdfunding website
Kickstarter, have rejected the idea of an initial public offering or acquisition.
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Kickstarter’s operations will
reflect its values

Kickstarter will never sell user data to third parties. It will zealously
defend the privacy rights and personal data of the people who use

its service, including in its dealings with government entities.

Kickstarter's terms of use and privacy policies will be clear, fair, and
transparent. Kickstarter will not cover every possible future
contingency, or claim rights and powers just because it can or

because doing so is industry standard.

Kickstarter will not lobby or campaign for public policies unless
they align with its mission and values, regardless of possible

economic benefits to the company.

Kickstarter will not use loopholes or other esoteric but legal tax
management strategies to reduce its tax burden. Kickstarter will be
transparent in reporting the percentage of taxes it pays and

explaining the many factors that affect its tax calculation.

Kickstarter will seek to limit environmental impact. It will invest in
green infrastructure, support green commuting methods, and factor

environmental impact when choosing vendors. Additionally,



[ASTEMPANY

09.21.15 | FAST FEED

Kickstarter CEO: "We Don't Ever Want To Sell Or Go
Public”

Crowdfunding site Kickstarter announced it 1s reincorporating
as a public benefit corporation.




orojects successfully funded

15+ million

generous backers




Impact 300,000
jobs created

new companies and nonprofit

$7+ billion

economic impact
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Two things we should change
1.more transparency on searching engine; = -
2. work on freedom of search (monopoly) to provide to costumer “feel free”
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Could
Be Our
Future

A Manifesto for

a More Generous World

Yancey Strickler

Cofounder of KICKSTARTER

i1 Further reading

“Consciousness-raising”
— Wall Street Journal

“Audacious and elevating”
— Adam Grant

vstrickler.com




