
 

Customers 
today demand 
a great 
experience.

Here’s how  
you give it  
to them. 
Build and deliver  
quality, personalized 
experiences to help  
you attract and  
keep customers. 

Customers are more connected, more informed 
and have more choices than ever before. If 
your company doesn’t provide a seamless and 
engaging customer experience, they may take  
their business somewhere else.

Not offering a positive, consistent and brand-relevant 

customer interaction could cost you as much as 20 

percent of your bottom line.1 Given its high importance, 

what can your business do to improve the experience? 

What customers expect from  
your business.
When customers engage your business, they want  

an experience that’s:

Consistent 

Deliver an engaging experience 

regardless of how or where customers 

interact with you, whether it’s email, on 

the web, in the store, via chat or some 

other means. 

Contextual  

Know who your customers are, what 

they like, what they’ve bought from  

you and how they’ve contacted you  

in the past.   

 

Personalized  

Tailor each experience specifically  

to individuals and their unique tastes  

and interests.   

 

Instant 

Respond immediately to customer  

questions and concerns. 

97% of executives believe 
that delivering a great 
customer experience is 
critical to their business 
advantage and results.1



Enhance the customer  
experience with Verizon. 
To create a truly engaging experience, it helps to know 

where your business currently stands. That’s where we 

can help. Our products and processes help empower  

quality interactions with customers and drive the  

experience within the customer journey. 

We’ll work with you to plan and build personalized 

experiences that reach customers on their own terms and 

target their specific interests. And best of all, we provide  

the technology that lets you run and manage your contact 

center applications—at your location or off-site—in a flexible 

data center environment that easily scales as your  

business expands.

Our customer experience solutions include:

• Cloud Contact Center: Gives you the flexibility, agility

and innovation you need to provide more efficient

customer service. You can take advantage of cost-

effective solutions that scale to meet your needs while

offering predictable costs and fast deployments.

• IP Contact Center: Lets you connect to customers

virtually anywhere and at anytime through a portfolio of

services that include Voice over IP (VoIP) inbound calling

and IP interactive voice response (IVR) call treatment

service for toll-free and local-origination numbers. 

• Managed Contact Center: Provides you with 24x7, 365

days of proactive monitoring and management for your

contact center infrastructure, either at your location or

Verizon facilities. 

• Contact Center Professional Services: Guide you

in improving customer experiences by helping you

understand your current level of performance. We offer

suggestions on how to improve by developing a roadmap

and putting the technology into action to help deliver

better customer interactions.

For an exceptional customer experience, 
choose an exceptional network. 
In the era of informed, on-the-go customers, a good 

customer experience isn’t good enough. That’s why it’s 

equally important to deliver your experiences on a  

network that can keep up—Verizon.

1. Oracle, Global Insights on Succeeding in the Customer Experience Era, 2013.
2. Gartner, Customer Experience Is the New Competitive Battlefield, Ed Thompson and Jake Sorofman, June 2015. . 
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Learn more.  
Contact a Verizon customer experience 

representative.

According to a 2014 Gartner survey 
of marketing organizations that 
investigated the role of marketing 
leaders in relation to the customer 
experience, 89% of marketing leaders
expect to compete primarily on the 
basis of customer experience by 2016, 
as compared with 36% four years ago.2 

89%

Verizon customer experience 
solutions in action. 
A large healthcare company looked 

for ways to improve the customer 

experience and drive efficiency. One  

of the areas it focused on was its 

contact centers. Originally, each 

business division had its own contact 

center. The company wanted to move 

to an organization-wide contact center 

model to increase customer satisfaction.

The company chose Verizon for its 

customer experience expertise and 

solutions to help with the transition. 

Our consultants helped the company 

understand and overcome the 

technical and business challenges 

of such a move. We also provided 

ongoing support to help make sure 

everything operated smoothly. As a 

result, the company could deliver a 

better experience and became more 

responsive to customer needs.


